
S O Z I A L E S  P R O B L E M Z I E L G R U P P E NA N G E B O T E W I R K U N G  B E I  Z I E L G R U P P EN U T Z E N V E R S P R E C H E N

K O S T E N E I N N A H M E N

K A N Ä L E

SOCIAL BUSINESS MODEL CANVAS

N E T Z W E R K P A R T N E R


	Text20: 
	Text21: 
	Text22: 
	Text23: 
	Text24: 
	Text25: 
	Text26: 
	Text27: 
	Text28: 


